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50% 
Of hospitalizations due 

to water-related illness 
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Only 

63% 
Of the world has 

access to sanitation 

More 

people 

have 

access 

to cell 

phones 

than 

toilets 
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2.5 
Billion 

People have no 
access to sewers or 

toilets 
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200-400 

Million 

Days 
Of school attendance 

can be gained with 

investment in water 

& sanitation 
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200 Million Hours 

in One Day 
Spent by women collecting water 

That’s more than the 

employees of these 

companies—combined—

work in a week! 
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4.8 B PEOPLE & 45% of total global GDP ($63 Tn) 
will be AT RISK DUE TO WATER STRESS by 2050 

People  

impacted by 

water stress 

by 2050 

Sources: IFPRI and OECD, Environmental Outlook to 2050, 2013 
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The HUMAN RIGHT 
TO WATER will 
become increasingly 
important: 
 
 • Safety 

• Sufficiency 

• Physical Accessibility 

• Acceptability 

• Affordability 
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“For each dollar 
invested  
in water and 
sanitation, on 
average there is 
a return of 8 
dollars in costs 
averted and 
productivity 
gained.” 
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WATER has been among the HIGHEST GLOBAL IMPACT for the past 
THREE YEARS 

Today 40% of PEPSICO PLANTS are under WATER STRESS, 
and continue to challenge our license to grow 
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1600 INFLUENCERS across 117 
countries identify WATER as the 
HIGHEST-PRIORITY issue for focus 

• “In thinking about making progress globally on sustainable 
development, please choose the five issues that are most 
important to prioritize over the next five years.” 

The GENERAL POPULACE also 
SEES WATER as NUMBER ONE 



Investors continue to 
increase the depth & breadth 
of their water reporting 
expectations for companies 

530 Investors 

$57 Trillion in assets 

“Our results provide evidence that being added 

to the DJSI results in a sustained increase in a 

firm’s share price.” 

Journal of Business Ethics. 01/2011; 101(3):493-505.  



“The Trillion Dollar Selfie” 

1. John Bryant, CEO, Kellogg Company: $24.1 billion 

2. Doug McMillon, CEO, Walmart: $257.4 billion 

3. AG Lafley, COB, President and CEO, Procter & Gamble: $224.4 billion 

4. Kees Kruythoff, President, North America, Unilever: $72.6 billion 

5. Hugh Grant, Chairman and CEO, Monsanto: $58 billion 

6. Indra Nooyi, Chairperson and CEO, PepsiCo: $131 billion 

7. Denise Morrison, President and CEO, Campbell: $14.3 billion 

8. Roberto Marques, Chairman, Consumer NA, J&J: $287 billion 

…and there is increasing interest from CUSTOMERS 
for ENVIRO COLLABORATION & ACCOUNTABILITY 
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“…universal agreement on 

the top priority: safe drinking 

water.” 

Nine in 10 consumers globally (92%) say it 

is very or extremely important for 

companies to address “safe drinking water” 

as part of their products, services or 

operations, followed by health care (87%), 

fair wages and safe working conditions 

(87%), jobs and economic opportunity 

(86%) and waste reduction (86%) 
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http://www.pepsico.com/Assets/Downloa

d/PEP_WP14_Safe_Water_2014.pdf 


